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Improving Customer Experience (CX) with Digital Technology
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Amid the rapidly changing business environment, the use of digital technology has become

increasingly important for companies to improve the customer experience (CX) as a key factor.

Companies must make full use of digital technology in order to provide value to customers

throughout the business process, from the preliminary phase of a project to after-sales service.

This paper explains how Yokogawa is using its digital technology to improve CX.
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